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PRINCIPLES AND PROCEDURE OF ADVERTISING IN THE CONTEXT OF
SHARIAH

*Ghufran Ullah
**Dr Sardar Ali

ABSTRACT

The paper looks at the principles and practices of advertisement in the
light of Shariah, stressing that its ethical limits must be honored
according to the Islamic law. It acknowledges the media as a potent tool
for advertising businesses but also considers its potential ill effects on
society. Shariah does allow advertising as a means to increase trade, but
it has to be within the limits of ethics and not against the religious
boundary lines. Some of such issues which have appeared in modern-day
advertisement include exaggeration, lying, advertisement of obscenity,
and advertising unlawful or harmful products. The paper argues that
exaggeration of the characteristics of a commodity misled the consumer
and violates principles of Islam. Claims about the attributes of a
commodity, which are often deceitful in advertisement, are consequently
furthered as something unethical because they will disrupt the basis of
trust and harm the social fabric. Moreover, advertisement contents using
obscene imagery have been criticized for especially ruining the moral
fabric of society, especially among young people. The paper also
condemns promoting forbidden things in Islam, such as gambling and
liqguor, even when referred to as cooperation with sin. The Quranic
authoritative book strictly forbids any involvement in such practices.
Shariah-compliant advertising promotes restraint and has a minimalist
approach, with no intention of advancing luxury and decadence. The
lavished expense on advertisements is also subject to scrutiny since it
would inflate the prices and consequently burden the consumer. So,
ethical advertisements in consonance with Islamic practice should
promote products truthfully and avoid obscenity and well-being of
community. It concludes with a call to those in the advertising industry
to uphold moral responsibility, as, while promoting business is required,
it shall be performed within the boundaries of Shariah so as not to harm
the society and have spiritual consequenc.
Key words: Advertising, Shariah, Ethics, Exaggeration, Obscenity, Trade

Today's era is called the era of media, that is why the media is called the fourth pillar
of the state, while the media has provided many facilities and facilities, it also has some
negative aspects and disadvantages. Media is used for various purposes in modern times, one
of the main purposes is its commercial use. People associated with the business profession
have always used different means to promote their business, in the present era, the media is
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PRINCIPLES AND PROCEDURE OF ADVERTISING IN THE CONTEXT OF SHARIAH

the biggest source of trade globally, that is why big investors and owners of factories and
factories use this most important medium to increase the sales of their products, which is why
advertising in contemporary times. It has become a highly profitable business as every big
company spends crores of rupees annually on advertising to promote its products. Just as
Sharia Islam allows a person to do business in a lawful way, it also allows the promotion of
trade and products within the limits of Sharia, but it is not permissible to adopt a method of
publicity that is contrary to the limits of Sharia, or has a negative effect on the society.
Therefore, there is a need to examine the shariah and ethical aspects of advertising so that
the correct limits of this important issue are determined and Muslims advertise within the
shariah limits to promote their trade. The article under review is intended to consider these
aspects of advertising.

Introduction of Advertising:
Advertising word meaning is:
To report, advertise and announce. *

In Arabic, the word "ILANOM<!" is used for it, which means:
V”)L&XJ'Y\ 9 Cﬁ'&«“ w SJAB}:\”

To declare something to spread and make it public."

The meaning of advertising is very broad in the alias, which includes promoting products,
encouraging people to buy products, and bringing the positive aspect and benefits of their
products in the hearts of the people.

Shariah ruling on advertising

Advertising is one of the most important parts of the promotion of business, and in
contemporary times this sector has become a profitable business, since it is related to trade
and affairs, so in terms of nature its problems come in the context of buying and selling. When
it comes to matters, its ruling is essentially valid and permissible until its sanctity is made clear
by a particular argument. Allah says:

TS g b K s g
But He has explained one by one what He has forbidden for you."

He also said:

M G RS estal AT Ay s o
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Ask them, 'Who has forbidden the adornment and the good things of
food that Allah has created for His humans?'

And the basic principle of Sharia’s is:
ek V) £ 2Y5 42 0 Sl 3 A
There is real justification and justification in matters, and the sanctity

requires a text (argument).

The matter of business advertising is also such that Islam has no objection to it, the overall
arguments of Sharia justify this matter under some rule’s regulations and limits. But if this
matter goes beyond its sharia limits, then it becomes invalid according to sharia.

Below are the arguments that justify business advertising.
Arguments from the Holy Quran
Allah says:
M s ad) B gs s
Allah has made trade lawful and interest forbidden.
Allama Al-Qurtabi (R.H) said:

"The above verse indicates that the trade is generally permissible and
requires an argument to order prohibition on it and its other forms and
details"’

Al-Hafiz ibn Hajar (R.A) said:

“This verse is the main proof of the validity of trade, there are many
opinions of the scholars about the above verse, the most correct of which
is that this verse is common, in which some specifications are also
inserted, in this verse the word "Baya" is common, which includes all
kinds of trade, but the Shari'ah has forbidden some trade and forbids
from them. What is. Therefore, this verse generally indicates the validity
and validity of every matter, and the case in which the argument for
prohibition comes will become special from it"®

When you look at business advertising, its appearance is not slightly different from trade, but
in contemporary times it is a very profitable business.

The Sunnah of the Prophet (peace and blessings of Allah be upon him) also found arguments
for justification within the ethical code of advertising business.
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Arguments from the Sunnah of the Prophet (peace and blessings of Allah be
upon him)

S g 8l d;—;te dﬂo Vo) 61:; § c(’..l.&j f\.;l./a 2 g.:a ;\)\ Jsds of é}j}i L}j i,,c—”
Wil 106 o Ju2g b esd A5l 106 ¢ Sl el b e B i o af

(G o G 2 e 85 o5 el G s

"Abu Hurairah (may Allah be pleased with him) reported: "The Prophet
(peace and blessings of Allah be upon him) passed by a pile of dirt and
inserted his hand into it. The seller of the grain said, "O Messenger of
Allah, it has become wet due to rain." He said, "Why did you not put this
soaked good on top so that people could see? He who cheats is not one
of us"?

Two things are clear from the above Hadith:

First:

Justification for presenting the product to the people.
Second:

Prohibition of deception while presenting something.

Therefore, at the time of advertising, if a person finds weakness or deficiency in the product,
then highlight it and describe it. Imam Al-Tirmidhi (R.H) said after quoting the above narration:
"This hadith is Hasan sahih" The scholars follow it, according to them, cheating in buying and
selling is haram.

"Hadrat Dahiya Kalbi (R.A) once came from Syria with the necessities of
the people, such as flour, etc., at the time of famine and fall, so he
stopped at a place called Ahjar al-Zait and then started playing the
timbral so that the people could know about his arrival. Hazrat Dahya
(R.A) said: They were in Friday prayer when they heard the sound of the
timbral and stood up" 1©

Mujahid (R.H) and Mugqatil (R.H) say:

"The Holy Prophet (peace and blessings of Allah be upon him) was
delivering the Friday sermon when he came to Madina with a trade in
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goods, on which his family started playing tambour, after hearing the
sound of which people left the Friday sermon and left for him"*!

Itis clear from the various narrations mentioned above that in the time of the Prophet
(peace and blessings of Allah be upon him), people used to announce and advertise the arrival
of commercial goods in different ways so that people could gather and buy what they needed.
These methods were used in the time of the Prophet (peace and blessings of Allah be upon
him) for commercial announcements and the sale of products, and the Prophet (peace and
blessings of Allah be upon him) did not forbid people from doing so, which is an evidence that
there is nothing wrong with promoting one's product within the limits of Shari'ah. The
Companions of The Prophet (peace and blessings of Allah be upon him) would also decorate
it in the markets to sell their trade goods, to attract people to buy it, they used to make voices
from themselves or their employees and slaves, so their presenting and preaching their wealth
in this way was the initial form of its publicity, which we can consider to be the initial form of
advertising. And since the Holy Prophet (peace and blessings of Allah be upon him) did not
deny it, this is a strong proof of its validity.

Rational reasoning:

The golden principle of Islamic Law is that it has come to relieve hardship, suffering and
hardship, as Allah says (interpretation of the meaning):

Ve b el @ i s
"And He has not placed any hardship on you in religion"

Advertising has become a basic necessity in modern times, the formation of different
types of companies, the increase in different types of products day by day, it is necessary that
consumers should be informed about these products. Therefore, it has become necessary for
these companies to inform the people about the characteristics of their products and if the
traders are stopped from this process, they will suffer from hardship and suffering, their
brands will rot in factories and warehouses, due to which they will suffer heavy losses. Which
is against the shari'ah objectives. This implies that advertising of business is a legitimate
practice, but for this, it is necessary that the means through which this advertising is broadcast
should be in accordance with the principles and rules of Shari'ah and should meet its
standards.

Sources of Advertising:

There are mainly three types of advertising sources at present times:

1. Outdoor Media 2. Electronic Media 3. Print Media
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1.0utdoor Media:

Outdoor media includes Pina flexes, signboards, billboards and hoardings installed on
roads, streets and public places, and the fact is that it has become a regular business in
contemporary times, which is why it has to pay heavy fees to advertise on main highways for
a few days.

2.Electronic media:

This includes radio, television, and the Internet, but the most prominent and multi-
use TV for advertising is TV, different channels are flooded with different types of advertising
periodically, even the biggest source of recovery of media expenses is advertising. Similarly,
the Internet, which has given the status of a global village to the whole world, is also a huge
and important source of advertising, even running advertisements of different companies on
the Internet is the source of income of many people and for this, there are regular sites on
which there are regular and professional companies to run advertisements of big companies.

3. Print Media:

It refers to newspapers, magazines and journals, etc., which are also important sources
of advertising, but the main source of earning for newspapers and magazines is advertising.
The above three sources are widely used for business advertising, although the forms of their
use are different, as well as times, the advertising of some items is for a short period of time,
while some for a longer period of time, as well as the costs of these three sources are also
different, however, one thing is common to all and that is that it is Some forms and methods
are outside the scope of shari'ah and ethics, the following is an overview of the drawbacks
and drawbacks of advertising:

Shariah limits of advertising:

Since the Islamic Shari'ah is universal, it has full and perfect guidance for every situation. Islam
forbids Muslims from illegal trade. Allah says:

WSl i s 5 088 O] by 2 (Kl B VT 0 @

"0 you who believe! Do not eat the wealth of others unjustly, except that
trade was done by mutual consent"

In this verse, it is forbidden for Muslims to take other people's wealth in an unjust and non-
Shari'ah way, just as it is not permissible to do business in a non-Sharia way, so is its advertising
in a non-Sharia way. The following are some of the main implications of advertising in the light
of shari'ah arguments:
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1. Advertising and exaggerating:

Along with the advantages of advertising, one of its main drawbacks is that it is usually
exaggerated, that is, even if a product actually has many properties, advertising does not only
reflect on the description of its true attributes, but they are exaggerated so much that it enters
the limits of exaggeration. Shari'ah requires that the matter should be made clear and it
should not be exaggerated and exceeded. the Prophet of Allah (peace and blessings of Allah
be upon him) forbade exaggerating about himself, so Hazrat Mutraf bin 'Abd Allah narrated
from his father Majid that he came to the Prophet (peace and blessings of Allah be upon him)
with a delegation of Bani Amir. O Prophet of Allah, you are our father, our leader, very kind
and generous to us. The Prophet (peace and blessings of Allah be upon him) said:

oan o oSsk Igdgd 1l (Ysb Ldasly Sliab Lladly (L () dp) (U (b <ot
QSIS SHES IV YU

"He said: "Sayyid is Allah, we said: "And you are the best of all of us in
rank and the greatest in rewarding friends and being victorious over
enemies." He said: "Say what you say, or say something out of it, let Satan
not make you afraid of me." That you may say words that are not good
for me"

This hadith shows that exaggeration and overreach in the definition of something is a source
of error and disorientation. Abu Hurairah (may Allah be pleased with him) reported that the
Prophet of Allah (peace and blessings of Allah be upon him) said:

Vo u‘ . ,L;:Y"

"Don't cheat and deceive"

In his interpretation, Allama Ibn al-Asir said:

o ol e el s @l et 3w sl el bVl ol LoV 3 pend) il Y
HH@;_ C‘u\}' \.lﬁaj (odypd opns drans) lady Y ohg Led Ling Al
"Najash means praise and exaggeration, the hadith in which forgiveness
is forbidden means to exaggerate the definition of goods, and the
intention is not to buy them themselves, but to tell others so that they
can buy them expensive, and this is deceitful and haram"

This made it clear that exaggeration and overreach in the definition of something was illegal
and against the Shariah.
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2.Advertising and Lying:

One of the major drawbacks of advertising is that it often says things about a product that are
against the reality, and the product is presented in such a way that there is no harm or defect
in it, although it is forbidden to hide the defects of a product and describe its characteristics
that are not actually in it. It was narrated from 'Ugbah ibn 'Amir (may Allah be pleased with
him) that the Messenger of Allah (peace and blessings of Allah be upon him) said:

Wi, 2TV 2 s O HEEAW Row ohoe 55V A4 Y

"It is not permissible for a Muslim to sell something that he knows has
defective without informing him"

This shows that it is not right to hide the defect of a defective thing, while in the current
situation, no publicity indicates the defect of anything, but every product is presented in such
a way that it is a perfect quality and there is no such thing as defect and defect in it. One of
the disadvantages of lying in dealing is that it ends the blessing, so it is narrated from Hazrat
Hakeem bin Hazzam (May Allah be pleased with him) that the Messenger of Allah (peace and
blessings of Allah be upon him) said:

LSy LSOy Lagan & Lob g Ly Bilo OB Bz 3= JB of Byan | L LU Ol
YA “,:\S-,’ .-

"The seller and the buyer have the right to end the matter until they are
separated, if they both tell the truth, then their purchase is blessed and
if they lie and hide the truth, then the blessing is removed from their
case"

This hadith makes it clear that lying in buying and selling is not only illegal, but it is also a
source of worldly losses and unblessedness. So, it is very important to avoid lies in advertising.

3. Advertising and obscenity:

Whether it is on electronic media or through print and outdoor media, the most
dominant element is the promotion of obscenity, nudity and vulgarity, so today's
advertisements are actually less a source of advertising of products and more of a source of
indecency and disorientation. A large part of the advertisement of almost every company
consists of obscene pictures, which is no less than a sim killer for the Muslim society, through
these obscene pictures, the young generation becomes a victim of disorientation, and it is
permissible to make pictures of living things, Hazrat Saeed bin Abul Hasan says that | was
present in the service of Hazrat Abdullah bin Abbas (May Allah be pleased with him). A man
came and said, "O Abu Abbas, my livelihood is the earnings of my hand, | make these pictures,
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Hazrat Abdullah bin Abbas (May Allah be pleased with him) said: | will tell you what | have
heard from the Prophet of Allah (peace and blessings of Allah be upon him).

g Bl s o) L iy 3> e B OB 350 j3e oy

"Whoever makes a picture, Allah will punish him until he puts his life in
it, and he can never put life into it"

Hearing this, the man's breath began to swell and his face turned yellow, Hazrat Abdullah bin
Abbas (May Allah be pleased with him) said: "Alas! If you have to make a picture, make a
picture of trees and objects that are lifeless." From this hadith, the prohibition of making
pictures of living beings became very clear. As far as images that because obscenity is
concerned, their sanctity is even more severe, the Quran says:

"YW g o L 10 T 0 g Rl S B2 00 Gy

"Verily, for those who wish to spread indecency among the believers,
there is a painful chastisement in this world and in the Hereafter"

This verse is giving the message that all the talk of indecency, including adultery, bravery,
nudity and other things, is tantamount to propagating and destroying the society. Allah has
declared such people worthy of punishment. The culture of Europe and polytheists is the
founder of this publicity, in today's time, the same is the situation of the Muslim nation,
whether Muslims are Arabs or NonArab, Iranians or Toranis, everywhere there is a lot of
indecency, see in newspapers and magazines, there is a lot of semi-nude pictures, pictures of
sports or film advertisements, interviews in the name of art or fashion shows. News is a period
of nudity and vulgarity everywhere and all newspapers and magazines are the source of its
publicity. Now television has taken over all of them, which has become a mere base for
vulgarity. However, the promotion of the word has been strongly disliked, and due to this, the
humiliation of the world and the Hereafter has been told, there is no doubt that
advertisements based on hidden images are a source of destruction for the generation of the
Muslim Ummah, spoiling their mood and causing them to become slaves to their desires,
because Muslims When a nation takes the path of luxury and vulgarity, then its end is nothing
but destruction and destruction. Therefore, people associated with advertising have an
important religious and legal responsibility to completely avoid making inappropriate images
in advertisements.

4. Advertising of invalid items:

Shari'ah al-Mutahara has banned the sale and purchase of certain items as illegal, such as
interest, gambling, and matters that involve interest, gambling and arrogance, etc., it is also
illegal to do these matters and their encouragement and promotion is also illegal, as well as
the promotion of films, songs and illegal works is not permissible because their advertising is
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illegal. It falls under the category of cooperation and cooperation in illegal activities is not
permissible by the Qur'an.

gl B s v ¥
"Do not cooperate in sin and injustice"

In this verse, the Qur'an has stated the important principle that it is also illegal to cooperate
with anyone in illegal and haram matters. Allama Alusi says in his commentary on this verse:

cgolally (ol ske o g L 57 el ond { Olsutally AY1 B TR5E Y5 0 s "

Malas¥ly shazs¥l e Ogladl oo ) 4 g
"This ruling includes the prohibition of cooperation in everything that
belongs to the tribe of oppression and disobedience, and includes excess

and revenge. There is no doubt that inciting people on illegal matters is
injustice and injustice"

It is also known from the opinions of the jurists that being a near cause and cause for sin is as
forbidden as the commission of sin, so Imam Al-Shatabi (R.H) said in his well-known book al-
Muwafaqat:

L;,;L;wwrt}pua‘ﬁ N o o) B3 w2 Cuu,izdj;q W‘C@lu

M ale d el 415 s (lslal)
"Committing the cause is like committing the cause, whether the cause
has intention or not, because when this act is the cause and the result of

it in the name and habit, then it is as if the person committed the cause
and committed the cause"

After a few pages, writes:
TS ol e Oy el o FLall e ol B3 Lo ok piple el

"The one who commits the cause is responsible for all the good and evil
that arise as a result of the cause, even if he does not know the details of
these spices"

Explaining the reasons for haram, Mufti Mohammad Shafi (R.H) said:

"Then there are two types of reasons cause: one is the attractive cause
that is an incentive to sin, that if it were not for this reason, there would
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have been no apparent reason for the president’s sin. Committing such a
reason is like committing a sin. In the Quranic texts, where the cause is
forbidden, such as for all the polytheists or women, such as kicking foot
or softness of speech or adornment like ignorance, all these are the same
kind of causes that are motivated and causes of evil, such causes are
considered to be the acts of evil, so hypocrisy is haram?>"

In the light of the above description, the advertising of illegal and forbidden works is illegal,
but as a result of this advertising, as many people will commit these illegal acts, the people
who advertise will share in the sins of all these people. The Prophet (peace and blessings of
Allah be upon him) said:

o ok O b e sda 0 8 Jes e ey Ly ade O R B oYl 8 e ]
“”9@ V-ﬁ)\jji
"Whoever lays the foundation of any evil in Islam, he will have the effect
of his actions as well as the deeds of those who do it after that, and
because of this there will be no reduction in their burdens."

Similarly, Imam Al-Bukhaari has established a chapter in Sahih al-Bukhari:

YV"';%M dow O ji :\_b}\..,a L;l Les o0 (‘:L uf’l..s”

"The chapter is about the sin of the one who calls to error or lays the
foundation for sin"

Imam Al-Bukhaari has explained its sanctity by mentioning various hadiths under it.
Therefore, it is the responsibility of those associated with advertising to refrain from
propagating illegal and non-Shariah matters, otherwise those who commit something haram
and illegal because of them will have an equal share in their sins and as long as people
continue to commit these non-Shariah things, their deeds will also remain black. Therefore, it
is not wise in any way to harm one's hereafter for the temporary benefit of the world. Apart
from this, there are some items which, although permissible itself are forbidden for the
benefit and benefit of the general public, so the advertising of such items, such as cigarettes,
paan, gutka and intoxicants, which are harmful to health, is also not correct because all these
items are a major obstacle in the formation of a righteous Islamic society.

5.Advertising and luxury:

One of the downsides of advertising is that it often promotes items that do not have
the status of people's basic needs, as a result of the promotion of these insignificant and
unnecessary items, people develop a passion to buy them and people fall prey to luxury, while
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Islam has taught us to adopt simplicity and avoid luxury. The Prophet of Allah (peace and
blessings of Allah be upon him) said:

M el e B sle OB ailly AU

Avoid luxury, because special humans of Allah are not luxury."

Therefore, this aspect of advertising is also correctable that there is not much publicity of
unnecessary goods and luxuries due to which their demand arises in the public and then they
use various legitimate and illegal means to get goods to meet this demand.

6.Advertising and frustration among the poor:

One of the downsides of advertising is that when unnecessary items are advertised,
those who do not have the ability to get them are left feelings of inferiority and frustration, as
a result of which the society becomes stressed and many psychological and social problems
are created.

7.Advertising and Lavishment:

One of the major drawbacks of advertising is lavishmnt. In modern times, every big
company spends a lot of money on promoting its products. It costs millions of rupees to make
a short duration promotional film. Similarly, running advertising on television and booking ads
on the Internet also has to bear many expenses. These expenses, due to being unnecessary,
fall into the category of wasteful expenditure, which is the attribute of the believers in the
Qur'an. Allah says:

Yan

LI5S S5 G 085 1k g 1 2d 4 38T 13y gy’
"These are the people who, when they spend, do not spend

extravagantly or miserly, but spend between them"

In the same way, the Holy Qur'an has forbidden waste and extravagance as satanic activities.
Allah says:

Tl B3 S ka8 () a5 538!
"Don't spend extravagance, because extravagances are brothers of
devils"

The Prophet (peace and blessings of Allah be upon him) also exhorted us to avoid
extravagance and to be moderate in spending:

M Masall Caas daad) (3 slasy)
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"Being moderate in spending is half the economy"

Apart from this, one of the drawbacks of this is that the companies making products collect
all these expenses from the people by adding them to their prices and thus putting
unnecessary burden on the public. In summary, the costs of advertising are religiously and
ethically prohibitive and its economic disadvantage is that it results in higher prices of goods,
which puts the entire burden on consumers.

Summary of the discussion:

1. Along with the benefits of media, there are many drawbacks in it, as a Muslim, it is
necessary to avoid these evils.

2. It is permissible to advertise one's products and businesses with the exception of Shariah
limits.

3. Advertising requires avoiding exaggeration, lying.

4. Advertising of illegal and forbidden items is also illegal, so it is necessary to avoid it as a
Muslim.

5. One should avoid spreading luxury and inferiority among people through advertising.

6- Promoting obscenity and indecency through advertising is prohibited in all religious and
moral respects, so it is the duty of the people associated with this field to completely avoid
this illegal and immoral practice.
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